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Firms spend a significant part of their marketing budgets on sales promotions. Since the impact of
promotions on sales is usually immediate and strong, promotions are attractive to results-oriented managers
seeking to increase sales in the short term. There are few, if any, other marketing instruments that are equally
effective. Promotions also affect sales after the immediate sales bump. In other words, they have dynamic
effects on consumer purchase behavior outside the period of the promotional offer. Promotion Dynamics
presents a comprehensive overview of the various dynamic effects of promotions. Since the literature on
dynamic promotion effects is vast and quite scattered, and there have been so many researchers who have
worked in this field across decades using very wide-ranging terminologies, methodologies, and data, there is
a need to catalog the current state of affairs. To keep the discussion centered on a common theme, the
authors focus in particular on the dynamic effects of price promotions (rather than non-price promotions)
offered to consumers (rather than to the trade or to sales force). Promotion Dynamics has two target
audiences: The first is marketing students and marketing professionals seeking insights into the dynamic
effects of promotions. For this audience, the dynamic effects are illustrated with several graphs that show
what has been found in the literature and indicate what managers can do with these findings. The second
audience is academic researchers new to the promotions area who are interested in studying dynamic
promotion effects. This audience will benefit not only from model equations and the literature summary but
also will derive inspiration from suggestions for future research.
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From reader reviews:

Dorcas Starling:

The book Promotion Dynamics (Foundations and Trends(r) in Marketing) give you a sense of feeling enjoy
for your spare time. You need to use to make your capable more increase. Book can to be your best friend
when you getting strain or having big problem together with your subject. If you can make looking at a book
Promotion Dynamics (Foundations and Trends(r) in Marketing) for being your habit, you can get a lot more
advantages, like add your current capable, increase your knowledge about many or all subjects. You can
know everything if you like wide open and read a guide Promotion Dynamics (Foundations and Trends(r) in
Marketing). Kinds of book are a lot of. It means that, science book or encyclopedia or other individuals. So ,
how do you think about this e-book?

Yolanda Ocasio:

Nowadays reading books are more than want or need but also get a life style. This reading habit give you lot
of advantages. Advantages you got of course the knowledge your information inside the book that will
improve your knowledge and information. The information you get based on what kind of book you read, if
you want send more knowledge just go with knowledge books but if you want feel happy read one with
theme for entertaining for instance comic or novel. The actual Promotion Dynamics (Foundations and
Trends(r) in Marketing) is kind of guide which is giving the reader unstable experience.

Kenneth Roland:

The guide untitled Promotion Dynamics (Foundations and Trends(r) in Marketing) is the book that
recommended to you to study. You can see the quality of the reserve content that will be shown to you
actually. The language that writer use to explained their way of doing something is easily to understand. The
copy writer was did a lot of study when write the book, to ensure the information that they share for you is
absolutely accurate. You also could get the e-book of Promotion Dynamics (Foundations and Trends(r) in
Marketing) from the publisher to make you far more enjoy free time.

Helen Velez:

Do you have something that you like such as book? The guide lovers usually prefer to choose book like
comic, brief story and the biggest one is novel. Now, why not striving Promotion Dynamics (Foundations
and Trends(r) in Marketing) that give your fun preference will be satisfied by means of reading this book.
Reading behavior all over the world can be said as the means for people to know world far better then how
they react when it comes to the world. It can't be mentioned constantly that reading practice only for the
geeky particular person but for all of you who wants to be success person. So , for every you who want to
start looking at as your good habit, you can pick Promotion Dynamics (Foundations and Trends(r) in
Marketing) become your own starter.
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